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President’s Message
Registration is now open
for the Chicago eLearning
& Technology Showcase

Furthering your Education
By Betsy Maaks
I a ended a regional
STC conference here
in Chicago in 1992,
when I heard the key‐
note speaker urge us
to spend 7% of our
income (or me) on
our further educa on
in technical communica on. We are part of a
highly technical business since we moved from
wri ng with pen and paper. And every year the
technology changes. Then, our businesses
change as well. We need to be relevant to stay
compe ve. A ending STC conferences has
supplied me with relevance, year a er year.
One area in which the STC Summit excels is the
top‐notch exhibitors who provide hands‐on
and face‐to‐face discussions of the latest tools
we need for our business. I take advantage of it
and talk with experts and product managers of
the applica ons I use daily at work. Then I take
their business cards for follow‐up.
Another area is the leadership opportuni es
and training that STC oﬀers at all levels of com‐
mitment. Many STC presidents probably start‐

ed when someone asked them
to help at the mee ng regis‐
August 16
tra on table at chapter
NIU Naperville
mee ngs, or write an ar ‐
cle for the newsle er. Small
Get more info...
things, low commitment.
It’s when you find your‐
self working with really great people for a top‐
notch professional organiza on, and that or‐
ganiza on can help to move your career for‐
inside this issue
ward, that’s when you find that 7% of your
me to volunteer. Join us on Thursday, June
June Program
2
16 at Manny’s Ale House in Elmhurst for a
April Recap
2
volunteer celebra on and trivia night.
Consider enhancing your leadership experi‐
ence and training by a ending the Virtual
Leadership Day that STC will oﬀer
on Saturday, June 18. Find out why you
should a end and who should a end.
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If asked what session at the Summit was the
best, I would say it was actually the first one I
a ended among my selec ons. It was tled,
“Metrics that Ma er: Making the Business
Case that Documenta on Has Value.” This is
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Celebration, Business Meeting,
and Trivia

Improving Customer Experience
with XML and DITA

Do you know…

By Mandy Morgan



On April 21, Eric Fox, Business Development Manager at Dako‐
ta Systems, and Pete Wagner, consultant with Dakota Sys‐
tems, shared their exper se on improving customer experi‐
ence with XML and DITA. They also discussed implica ons for
technical writers as technology con nues to evolve to aug‐
mented reality.






What 810‐mile fault line was discovered and named by
Andrew Lawson in 1895?
Who was the Roman equivalent of the Greek god Ares?
In which Star Trek film does Spock die?
In a courtroom, what is “D.A.” short for?
What country is located between Panama and Nicaragua?

Whether you know these answers or not, come join us for a
rousing game of trivia at our June mee ng. (Our game is
played in teams, so you can discuss and come to a consensus
before you submit a team answer.) You’ll get to meet our
2016‐17 chapter oﬃcers, relax, network, and have fun. Who
knows, you might even take home a prize!

XML and DITA assist technical communicators in describing
data or providing addi onal informa on about documents.
These systems lend themselves to crea ng structured content.
By using XML structured authoring, technical communicators
can reuse components in mul ple documents while crea ng
eﬃcient data flows within groups of writers.

Thursday, June 16
6:00 ‐ 7:00
Dinner
7:00 ‐ 8:00
Business mee ng and trivia

In a project for the Alaska Na ve Tribal Health Consor um,
Eric and the Dakota Systems team were faced with a docu‐
ment originally contained in mul ple volumes. This made it
diﬃcult for users to find informa on easily. By using XML and
DITA in structured content, the Dakota Systems team was able
create a PDF of the documenta on, then change the output to
ePub, and then to a mobile applica on. This made the docu‐
menta on accessible on mul ple devices and easier to search
through, and enhanced usability.

Manny’s Ale House
683 St. Charles Rd.
Elmhurst, IL 60126
$5 Members | $10 Non‐members | $5 Students
This mee ng includes a buﬀet dinner with








By looking at this example, Eric went on to discuss interac ve
troubleshoo ng with augmented reality. This process merges
documenta on with the actual task the user is working on. By
using augmented reality, users can imagine and see the un‐
seen of a par cular task, while reviewing the documenta on
relevant to the task at hand. The documenta on func ons
with the users in context. Augmented reality provides another
outlet for technical writers to implement structured content
through XML and DITA to enhance the user experience.

Greek salad
Veggie pizza
BBQ chicken pizza
Beef sliders
Chicken marinara
Chocolate chip cookies
Soda and water

Register now! Ω

Answers to the trivia ques ons above: San Andreas Fault,
Mars, Star Trek II: The Wrath of Khan, District A orney, Costa
Rica.

Thank you to Eric and Pete for sharing their experiences and
implica ons for technical writers as technology moves for‐
ward.
(See photos on next page.) Ω
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Beyond Education: The Real Value
of Tech Comm Conferences
By MaryKay Grueneberg
con·fer·ence \ˈkän‐f(ə‐)rən(t)s noun: A formal mee ng in
which many people gather in order to talk about ideas or prob‐
lems related to a par cular topic…usually for several days.
The Society for Technical Communica on (STC) Summit is an
annual five‐day educa onal conference that addresses all as‐
pects of Tech Comm. It is the premiere interna onal Tech
Comm conference held in North America. The STC Summit is
so much more than just an educa onal conference for Tech
Comm professionals.
Oh, sure, there were plenty of educa onal opportuni es. The
Summit oﬀered two keynote speakers, three pre‐conference
cer fica on workshops, and over 80 educa on sessions cover‐
ing seven diﬀerent themed tracks.
But, in my opinion, the real value lies before, a er, and in be‐
tween all of that educa on.
The real value is found in the professional connec ons that are
made during the conference. I dare not use the word
“networking” because the word is so overused and covers so
many diﬀerent things. Connec ons, whether personal or pro‐
fessional, oﬀer another layer of support in your everyday lives.
Connec ons give you access to exper se in new areas.

The real value of a conference is the opportunity to find a pro‐
fessional mentor. Or, if you are more advanced in your field, it
is an opportunity for you to become a mentor to someone new
to Tech Comm.
The real value comes in the form of peer‐to‐peer recommenda‐
ons and access to projects and employment.
The real value is the unoﬃcial sharing of ideas, innova on, and
technology. It is discovering that there are other people in other
companies and other countries that are going through the very
same process and technology issues as you and your team.
The conference is over…so now what?
What you do with all the newfound knowledge and connec ons
is equally important as acquiring them in the first place. As for
me, in the week since the conference, I have connected with
many new friends and associates on LinkedIn and Twi er. I
have had several email conversa ons as follow‐up to discus‐
sions started at the Summit. I’ve joined a Slack discussion chan‐
nel for key topics. I’ve joined a study group to prepare for taking
the cer fica on exam to become a Cer fied Professional Tech‐
nical Communicator (CPTC). That’s just in week one, but it
doesn’t end here. The journey and the value will con nue
throughout the year un l it is me for the next Summit. It’s all
part of what one friend has described as “keeping the magic of
the Summit alive.”
So, the next me you talk to your boss about a ending a con‐
ference, don’t just describe the conference content, explain the
real value of a ending. Ω

Eric Fox from Dakota Systems discusses how to improve customer experience with XML and DITA at The Parthenon on April 21. A
Greek buﬀet was enjoyed by all.
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Golden Support Award presented
to The CARA Group

Associate Fellow Applications Are
Due October 1

By Elizabeth Burke, Vice President

If you’d like to nominate a candidate or be considered for the
honor of Associate Fellow, now is the me to begin the pro‐
cess. See h p://www.stc.org/membership/recogni on/
honors for eligibility requirements and instruc ons. Ω

It was an honor this past March for STC Chicago to present
our first Golden Support Award to The CARA Group. The Gold‐
en Support Award was established to acknowledge a business
or group that has shown con nued and excep onal long‐term
professional support of the STC Chicago chapter.
The CARA Group has supported our Chapter and our mission
for over a decade. A few of the ways CARA supports our Chap‐
ter and our members is by providing mee ng venues, par ci‐
pa ng and contribu ng to Chapter programs and workshops,
and sponsoring both our compe on ac vi es and awards
banquet. CARA is an ac ve supporter reaching out to our lead‐
ership frequently to oﬀer their help and to pass along Chapter
informa on to their consultants.

President’s Message

For those who might be unfamiliar with this excep onal or‐
ganiza on…

I’ve a ended a good number of such sessions at STC Summits
and webinars, and this is the best one for content, prac cal
applica on, and just a thoroughly well presented
and cogent discussion. Kudos to STC outgoing President Ber‐
nard Aschwanden and Chris Ward from Webworks for turning
a “joint” sales business case into meaty nuggets that anyone
can use to jus fy their value as technical communicators. They
really looked under the hood to iden fy the whys and hows of
using metrics.

The CARA Group is a consul ng company specializing in in‐
struc onal development, change management, and technical
communica ons services. The organiza on that exists today
was launched in 2002 and operates based on the philosophy
of trea ng both clients and consultants as friends and with
respect. The CARA team approaches each engagement with
one goal in mind: a successful experience for both the client
and the consultant delivering a quality product for the client
and empowering the consultant in a successful encounter.
It is this dedica on to CARA’s clients and consultants as well
as their excep onal work that earned CARA a spot on the Inc.
5000 List for five consecu ve years.
For more informa on about CARA, visit their website:
www.caracorp.com. Ω

STC Chicago is looking for a Publicity/Marke ng
commi ee manager for the 2016‐17 program year.
In addi on to publicizing the Chapter’s achieve‐
ments and ac vi es (via social media and other out‐
lets), the Publicity/Marke ng Commi ee publishes
the At‐A‐Glance monthly bulle n. Contact presi‐
dent@stc‐chicago.com if you’re interested.

Con nued from page 1
an important aspect of our jobs: that technical communicators
are perceived as skilled and valuable partners in the technical
side of whatever the business needs to communicate. So, how
do we become equal players to the business func ons that are
perceived as “more important” (i.e., “bring in more revenue”)?

I walked away with one really good sound byte [inten onal sic]:
“Metrics present facts to change beliefs.” We are jus fying
the belief that we add value to the business eﬀort, by crea ng
and managing content, which is a business asset, because our
documenta on benefits many groups within the company.
(You do share it with all the internal groups, don’t you?) Is it
Sales, who become informed spokespeople? Is it Support, QA
Tes ng, as well as IT Services, which benefit when tech writers
test the product and reduce bugs, not to men on that IT and
Engineering don’t have to write the s nking manuals?
Customers are reading the documenta on as part of their dis‐
covery process when deciding whether to buy a product. If that
isn’t value, then…? Last words: “Build the documenta on story
early, then build the metrics around the story.”
I encourage you to plan for next year’s STC Summit in Washing‐
ton, D.C. and to en ce you further, to view a video capping the
Anaheim Summit. Ω
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Member Spotlight

What’s your favorite STC moment?

Mandy Morgan

My favorite STC moment was this year’s Summit. I gave my
first presenta on about usability tes ng to a packed room. It
was indescribable to hold the floor and share the knowledge
that I’ve learned about usability tes ng to other industry pro‐
fessionals. It was definitely a culmina on of the experiences
I’ve had in STC thus far. By being an STC member and con nu‐
ally learning, I definitely had the confidence to get up and
share my experiences.

Mandy Morgan was recently elected
Secretary of STC Chicago for the 2016‐
17 program year.
How long have you worked in tech
comm?
Professionally, I’ve been working in tech comm for about two
years. I studied technical communica on at Missouri State
University for both my undergrad and graduate degrees. At
the end of my first year of graduate school, I started as a tech‐
nical writer intern at kCura, and soon began working as a full‐
me technical writer.

How long have you lived in the Chicago area?
I’ve lived in the Chicago area for two years now and I abso‐
lutely love it! Chicago was a dream city for me, although it can
get diﬃcult being a St. Louis Cardinals baseball fan. The city
always has something interes ng and fun to do. And the food
is unbelievable.

When and how did you first get involved with STC?
I first got involved with STC as an undergrad at Missouri State.
Our graduate students ran our chapter and at first I a ended
the mee ngs for the free pizza. However, the mee ngs be‐
came super interes ng and I discovered a lot about the indus‐
try and I was hooked. As a first‐year graduate student, I
served as the president of our student chapter and helped
host a mini Summit at Missouri State. When I moved to Chica‐
go, it was only natural that I con nue with STC.
What’s the most significant thing you’ve learned from being
involved with STC?
The most significant thing I’ve learned from being involved
with STC is that you can never stop learning about the indus‐
try. Each mee ng and each interac on I have within the or‐
ganiza on has taught me something new. It’s amazing to see
the diﬀerent perspec ves that everyone brings from their
jobs—whether working full‐ me or as a consultant. There are
so many facets of this industry; it’s pre y incredible.
What advice would you give someone who is thinking about
joining STC?
Join right now! There’s amazing opportuni es to network and
meet other people in the industry. There’s always someone
with words of wisdom, or someone that knows of a job oppor‐
tunity. Plus, you’ll con nually add to your professional skillset
and can take ideas back to your day‐to‐day.

What are you currently reading?
Currently I’m reading Bazaar of Bad Dreams by Stephen King.
It’s a collec on of some of his short stories. Typically, I’m al‐
ways reading non‐fic on. I actually just wrapped up a book
about David Bowie and the songs he wrote in the 1970s.
What kind of music do you listen to?
I listen to just about everything. I will rock out to anything
from folk music to classic rock to pop. I am obsessed with mu‐
sic and lyrics. Ω

Congratulations to Our New
Officers!
As a result of the April elec ons, STC Chicago welcomes the
following new oﬃcers for the 2016‐17 program year:
President

Elizabeth Burke

Vice President

Elizabeth Gecas

Secretary

Mandy Morgan

Treasurer

Pete Wagner

Nomina ng Commi ee

Cynthia Laughlin, Cheri Gerlach

You can meet them all in person at our June mee ng. Ω
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President
Betsy Maaks, president@stc‐chicago.com

Editor
Linda Kelley, byline@stc‐chicago.com

Immediate Past President
Adam Evans, ipp@stc‐chicago.com

Adver sing Manager
Francis Bao, adver sing@stc‐chicago.com

Vice President
Elizabeth Burke, vp@stc‐chicago.com

Byline is a bi‐monthly publication of the STC Chicago chapter of
the Society for Technical Communication (STC), a non‐pro it
membership organization serving the needs of technical com‐
munication professionals.

Secretary
Cynthia Laughlin, secretary@stc‐chicago.com
Treasurer
John Hartigan, treasurer@stc‐chicago.com

STC mission statement: Creating and supporting a forum for
communities of practice in the profession of technical commu‐
nication.

Nomina ng
Dan Dornbrook, Linda Jansak, Carla Martinek, Donna Wampach,
nomina ng@stc‐chicago.com
Alliance
Linda Jansak

News guidelines: Send articles to byline@stc‐chicago.com. Pre‐
ferred format is a Microsoft® Word document ile via email. We
reserve the right to edit for style and space.

Bylaws
Dan Dornbrook

Adver sing: We encourage advertising that follows STC guide‐
lines and promotes services to STC Chicago members.

Compe on
Cynthia Laughlin, compe

Half page (7.5”x4.5”): $300 (1 issue)
Whole page (7.5”x9”): $500 (1 issue)
Discounts for multiple issues

on@stc‐chicago.com

eLearning & Technology Showcase
Linda Jansak

The advertisement and payment must be received by the 20th
of the month before the next published issue of the newsletter.
(Byline is published in February, April, June, August, October,
and December.) We will not run your ad until payment is re‐
ceived. Submit ad iles in electronic copy only in .tif, .gif, or .jpg
format to byline@stc‐chicago.com.

Historian
Bill Leavitt
Internships
Elizabeth Burke
Membership
Dan Dornbrook, membership@stc‐chicago.com

Publica on and reprints: Entire contents Copyright © 2016 STC
Chicago. Permission to reproduce any part of this publication is
granted if printed credit is given to Byline, the author (if
known), and STC Chicago, and if a printed copy is sent to the
editor.

Newsle er
Linda Kelley, byline@stc‐chicago.com
Professional Interview Program
José e Martens, interview@stc‐chicago.com

Copyright statement: Byline invites submissions for considera‐
tion for publication. By submitting an article, you implicitly
grant a license to Byline to run the article and for other STC
publications to reprint it without permission. The writer holds
copyright. In your cover letter, please let the editor know if this
article has run elsewhere and if it has been submitted for con‐
sideration to other publications.

Programs
Adam Evans, program@stc‐chicago.com
Publicity/Marke ng
Jessica Daugherty, pr@stc‐chicago.com
Scholarships
Josée Martens, scholarship@stc‐chicago.com

Subscrip ons: The current issue of Byline and all archived edi‐
tions are available on the STC Chicago website.

Sponsorship
Francis Bao, sponsorship@stc‐chicago.com

For membership information, contact STC at
Society for Technical Communication
9401 Lee Highway | Suite 300 | Fairfax, Virginia 22031
Phone: +1 (703) 522‐4114 | Fax: +1 (703) 522‐2075
Email: stc@stc.com

Web/Online
Jessica Behles, web@stc‐chicago.com
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